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CONSUMER PRICE INDEX

(Base period: July 2006–June 2007 = 100)

Year 2010
1. INTRODUCTION

This issue of Economic and Social Indicators presents the Consumer Price Index (CPI) for the year 2010. The methodology used for computing the CPI and the inflation rate is given in the technical note at Annex. 

2. KEY POINTS
2.1
The overall CPI
The Consumer Price Index, which stood at 117.2 in December 2009, registered a net increase of 7.2 points (or 6.1%) to reach 124.4 in December 2010 (Table 2a).
On a monthly basis, the CPI registered increases in January to April and June to December 2010 ranging from 0.1 to 2.5 points.  A decrease was registered during the month of May (-0.2 point).  
2.2
Overview of CPI movements
The main reasons for the net increase in the CPI during the year 2010 (Table 3) were: 
(a) higher food prices mainly vegetables, milk, meat, fruits, sugar, fish, cooking oil and a variety of other food products;
(b) higher prices of cigarettes and alcoholic beverages;

(c) higher prices of some ready-made clothing and footwear;

(d) higher rates of electricity;
(e) higher bus and taxi fares;

(f) higher prices of motor vehicles; and
(g) higher prices of gasolene and diesel;
partly offset by

(h) lower prices of rice; and
(i) lower interest rates on housing loans.
3. MOVEMENT OF CPI SUB INDICES
                           Figure 1: % change in CPI sub indices for the year 2010
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The changes in the sub-indices for the twelve divisions of consumption expenditure during the year 2010 were as follows:
	Food and non-alcoholic beverages (+6.3%)
	The rise of 6.3% was the result of higher prices of vegetables (+9.5%), milk (+12.3%), meat (+5.8%), fruits (+13.8%), sugar (+28.2%), cooking oil (+8.8%), fish (+2.7%), soft drinks (+7.9%), cheese (+9.6%), pulses (+13.1%) and other food products (+4.4%). The effect of these increases was partly offset by price decrease of rice (-2.8%).


	Alcoholic beverages and tobacco (+ 17.7%)
	The rise of 17.7% was attributable mainly to price increases of cigarettes (+17.4%) and alcoholic beverages (+18.1%) mainly due to higher excise duty following budgetary measures.


	Clothing and footwear (+ 6.4%)
	The increase of 6.4% was mainly due to higher price of some ready-made garments (+6.0%) and footwear (+6.8%).



	Housing, water, electricity, gas and other fuels (+1.9%)
	The rise of 1.9% was mainly the result of higher rates of electricity (+9.9), partly offset by lower interest rates on housing loans (-11.5%). 


	Furnishings, household equipment and routine household maintenance (+3.3%)
	The rise of 3.3% was largely due to higher prices of some washing materials and softeners (+5.5%).

	Health (+3.9%)
	The increase of 3.9% was mainly due to higher clinic fees (+9.6%).

	Transport (+7.2%)

	The 7.2% increase was mainly the result of higher prices of motor vehicles (+9.2%), gasoline (+7.3%) and diesel (+8.7%), and higher bus fares (+12.5%) and taxi fares (+10.3%).

	Communication (-0.5%)
	The fall of 0.5% was the net effect of a decrease of internet connection fees (-3.7%) following budgetary measures, and lower prices of some mobile phone equipment (-18.3%).


	Recreation and culture (+ 2.9%)
	The increase of 2.9% was due to higher prices of school textbooks (+8.7%) and information processing equipment (+6.2%) partly offset by lower prices of some audio-visual equipment (-6.2%).


	Education (+1.2%)
	The increase of 1.2% was largely due to higher school fees (+2.4%) and higher private tuition fees (+1.7%)


	Restaurants and hotels (+8.2%)

	The rise of 8.2% was mainly the result of higher price increases of food and drinks in bars and restaurants (+13.2%), cakes and snacks (+10.4%), and some prepared foods (+3.9%).


	Miscellaneous goods and services (+ 3.5%)
	The rise of 3.5% was mainly attributable to price increases for personal effects (+26.0%) and of some goods for personal care and hygiene (+3.5%). 


4. INFLATION RATE



The headline inflation rate was 2.9% for year 2010 compared to 2.5% for year 2009.  The headline inflation rate for financial year 2009/10 was 1.7%. 
5. INTERNATIONAL COMPARISON OF INFLATION RATE 



The table below compares the inflation rate (as measured by the percentage change in the average CPI for a given year relative to the previous year) of Mauritius with those of our main importing countries and some countries in the region for the latest available year, mainly 2009.
               Table 1 - Inflation rate (%) of selected countries, year 2009
	Country 
	Inflation rate (%)
	Country
	Inflation rate (%)

	France
	0.1
	Australia
	1.8

	United Kingdom
	2.1
	United States
	-0.3

	China
	-0.7
	Botswana
	8.1

	India
	10.9
	Mauritius
	2.5

	Japan
	-1.4 
	Seychelles
	31.8

	Singapore
	0.6
	South Africa
	7.1


                  Source – World Economic Outlook database, October 2010.
Central Statistics Office

Ministry of Finance and Economic Development
Port Louis

January 2011.

Note : 

(i) This publication is available on the website of the Central Statistics Office at http://statsmauritius.gov.mu. From the homepage, choose “Publications” followed by “Economic and Social Indicators”, then “Consumer Price Index”.

(ii) The monthly CPI is also available on our website. It is posted within 5 working days after the reference month.

(iii) More detailed information on CPI can be made available upon request. 
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