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SECTION 3 - METHODOLOGY
1. Objective
The objective of the survey is to gather information on tourists visiting Mauritius, mainly on their spending pattern, purpose and frequency of visits, accommodation and rating of the Mauritian destination.
2. Data collection
Survey period

The survey is being conducted during two consecutive weeks of each month during the year 2013. During the first week, flights departing between 6.30 and 14.30 hours are covered and during the second week, flights departing between 14.30 hours and midnight are covered.
Target population
Tourists leaving Mauritius by air.

Questionnaire design
The questionnaire comprises 30 questions (Annex).
Data collection method

Data are collected on tablet PCs, face to face interviewing technique is used.

Response rate
Around 80 % of the tourists who were approached during the first nine months of 2013 responded positively. Non-respondents were mostly those who did not have enough time due to their late arrival for check-in formalities.

Fieldstaff

The fieldstaff comprised 14 interviewers, 2 supervisors and 1 senior supervisor.
Consistency and validation checks
The data capture software on the tablet PCs flagged errors at data collection and were corrected on the spot. In addition, supervisors monitored the interviews being carried out and advised the interviewers on remedial action to be taken, if warranted.
3. Sampling
Sampling method
Interviews were conducted on the ‘first available’ basis i.e. tourists were approached as they entered the departure lounge after check-in formalities.

Sample size
A total of 7,475 interviews was conducted during the first nine months of 2013, covering 16,597 tourists. 
4. Weighting methodology
The survey results were benchmarked to data on tourist arrivals during the first nine months of 2013, as obtained from the Passport and Immigration Office. The variable “country of residence” was used in weighting the survey data.

Table 7 shows the distribution of the survey respondents by country of residence compared to that of tourist arrivals in the first nine months of 2013.  
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Europe  3,842     51.4   8,353       50.3   374,540          53.9  

of which: France 1,480     19.8   3,267       19.7   163,232           23.5  

Germany 469        6.3   991          6.0   41,934             6.0  

Italy 240        3.2   502          3.0   22,011             3.2  

Russia 31          0.4   68            0.4   10,521             1.5  

Switzerland 169        2.3   349          2.1   16,756             2.4  

United Kingdom 1,120     15.0   2,442       14.7   72,043             10.4  

Africa 2,211     29.6   5,205      

31.4  

195,213          28.1  

of which: Reunion 729        9.8   1,732       10.4   101,029           14.5  

South Africa 1,195     16.0   2,917       17.6   65,530             9.4  

Asia 1,155     15.5   2,488      

15.0  

98,550            14.2  

of which: China 291        3.9   655          3.9   30,419             4.4  

India 641        8.6   1,380       8.3   43,376             6.2  

United Arab Emirates 58          0.8   129          0.8   6,444               0.9  

Oceania 129        1.7   258         

1.6  

14,360            2.1  

of which: Australia 34          0.5   68            0.4   13,711             2.0  

America 138        1.8   293         

1.8  

11,107            1.6  

of which: United States 36          0.5   71            0.4   4,215               0.6  

Total 7,475     100.0   16,597     100.0   694,443          100.0  

Table 7: Distribution of parties and  persons by country of residence,  January to September 2013
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SECTION 4 - CONCEPTS AND DEFINITION

The concepts and definitions are based on the recommendations of the World Tourism Organisation.

Unit of inquiry

The unit of inquiry is the tourist. The latter is defined as a non-resident staying overnight in the country but less than a year, and is not involved in any gainful occupation in the country during his/her stay.

A tourist may be travelling alone or in a group.

Party

The travelling unit is the “party”, which usually consists of one or more members for whom individual expenditures are not available separately. Thus, for certain sections of the questionnaire, the information obtained may refer to more than one tourist.

The size of the “party” is the total number of persons present in the “party”. This has been taken into consideration when calculating average expenditure per tourist.

Country of residence

Tourist arrivals are compiled on the basis of the permanent address of the tourist, which may not be the same as his nationality.

Package or inclusive tour

A package tour is defined as one in which airfare, accommodation and other items such as meals, sightseeing, car hire are included in the tour price paid before departure from the home country of the tourist. The package may include other countries besides Mauritius.

Expenditure

Expenditure figures relate to expenses incurred by the tourists during their stay in the country and include items like accommodation, meals and beverages, local transportation, sightseeing, entertainment, shopping etc. However, expenses on international fares paid to carriers are excluded.

The method of calculating tourism expenditure by means of Airport Exit Surveys is widely used internationally, but problems arise for tourists travelling on package tour. The cost of package has to be broken down in order to obtain the proportions which accrue to hotels, tour operators etc. in Mauritius. Based on information gathered, it is assumed that 37% of the cost of the package goes to the local hoteliers. In cases where the package includes other destinations besides Mauritius, adjustments are done to determine the expenditure incurred in the country.
